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SECTION J:  LIST OF ATTACHMENTS 
 
 
J.1        ATTACHMENTS INCORPORATED AS A PART OF THE TASK ORDER 
 
The following attachments and forms, which must be completed, are incorporated as part of 
the contract resulting from this solicitation: 
 
J.1.1  Wage Determination No.  (2005-2103, Revision 6, dated 5/29/08).  
 
J.1.2 Living Wage Act of 2006 
 
J.1.3 Living Wage Act Notice 
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as part of the task order.  The schedule shall include delivery dates for all products 
as well as scheduled meetings and reviews.  The schedule shall include 
anticipated involvement of DDOT personnel or representatives where DDOT 
input impacts the schedule, such as document approval. 

 
F.5  DELIVERABLES  
 
F.5.1 In performance of the CIOT Campaign the contractor shall submit the following 

deliverables to the COTR: 
 
F.5.1.1 Educational Materials – 25,000 brochures translated into six languages, English   

Spanish, Amharic, Chinese, Korean, and Vietnamese; Brochures:  Approximately 
4,100 per language   
Size - 8-1/2” x 11”, fold to #10,  
Stock – 60# gloss, text,  
Ink – 4/4  4-color process, heavy ink coverage, bleeds  
Proofing - Digital 4-color, folded proof. 

 
F.5.1.2 Packaging: brochures shall be banded in quantities of 250 and packaged in boxes. 

A sample of the brochure must be placed on the outside of the box along with the 
total amount of brochures contained in each box 

 
F.5.1.3 Posters – 2,000; Poster size:  22” x 28”, 2 Sides, one side English one side in 

Spanish, 4 over 4  
 

F.5.1.4 Presentation-style report that would assess the effectiveness of the campaign in 
terms of awareness and effective on behavior – one hard copy, one electronic 
copy; 

F.5.1.5  Detailed Report – 100 copies content to include graphics; 
F.5.1.6  Public Relations Services: 
F.5.1.6.1 Press Event media advisories, 
F.5.1.6.2 press releases, 
F.5.1.6.3 talking points for speakers 
F.5.1.6.4 press kit 
F.5.1.6.5 press Event speakers 
F.5.1.6.6 media summary of all print, radio, TV, website, Internet, etc. hits relating to the 

event must be submitted within one week after the event. 
 
F.5.2 DELIVERABLES FOR OTHER BROCHURES 
 
F.5.2.1    brochures for child passenger safety, shall be translated into six languages, 

(English, 
              Spanish, Amharic, Chinese, Vietnamese and Korean); and 
F.5.2.2   highway safety office brochures. Quantities and delivery schedule to 

bedetermined by COTR. 
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Weighted 
Average 
Hourly 
Rate 

 
All Labor 
Categories/Task 

  

A.  
B.5.3  Other Direct Costs CIOT (subsection C.3.1 only)  
 
 
 
B.5.4  General and Administrative Rate (G&A) 
     . 
 
 
B.6  Option Year Price 
 

Upon receipt of receiving notice from the District of its intent to extend 
the term of the contract, the contractor shall submit its current federal or 
District schedule contract labor rates.  In the event the contractor does not 
have a federal or District schedule contract, the contractor’s labor rates 
shall be increased as follows: 
 

B.6.1 For each option year of the contract, concurrent to the exercise of the option, 
the fully loaded firm fixed labor hour rates will be adjusted by the annual 
percentage change in the Employment Cost Index for private industry 
workers, Professional and Business Services, total compensation (not 
seasonally adjusted) series CIU201540A000000A.  
That is, the increase to go into effect on the day the option year is exercised 
will be the annual percent change in the ECI from the contract award date to 
the effective date of the option year. For example: 

  
B.6.2  The price to be escalated is: fully loaded firm fixed labor rates  

B.6.3 The index to be used is:  annual percentage change in the Employment 

Cost Index for private industry workers, Professional and Business 

Services, total compensation (not seasonally adjusted), series 

CIU201540A000000A. 

B.6.4  The frequency of adjustment is: annually  
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B.6.5 Example calculation is: Assume that the fully loaded firm fixed labor 
rate for three labor categories are as follows: 

Project Manager . . . . . . . . . . . . . . . .$185.00 
Graphics Designer . . . . . . . . . . . . . . .. 110.00 
Technical Writer... . . . . . . . . . . . . . . . 60.00  

 
The annual percentage change in the ECI from the contract award date 
(After the initial contract award date, the effective date of the option year 
becomes the contract award date.) to the effective date of the option year 
is 3.1%.  The adjusted labor rates are: 

 
Project Manager . . . . . . . . . . . . . . . .$185.00 * 3.1% = $5.735  
Graphics Designer . . . . . . . . . . . . . . ..110.00 *  3.1% = $3.41  
Technical Writer... . . . . . . . . . . . . . . . 60.00  * 3.1% = $1.86  

 
   
Project Manager . . . . . . . . . . . . . . . .$185.00 + $5.735 = $190.74 
Graphics Designer. . . . . . . . . . . . . . ..110.00 + $3.41 = $113.41 
Technical Writer... . . . . . . . . . . . . . . . 60.00  +$1.86 = $61.86 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Page5–R1of39



                                                    DCKA-2008-Q-0151 Marketing and Media Campaigns 

 




